
eCommerce Sale Event Calendar   
July to December 2026 
Get the dates, insights and tools you need to turn every eCommerce sale event into a growth opportunity for  your business. 
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Unbox Australia’s 
latest online 
shopping insights 
According to the Australia Post eCommerce  
Report 2026, Aussies are spending big online, with  
14% year-on-year growth in 2025.1  

How can you grab a piece of this pie?  

Our report recommends five key priorities for  
businesses selling online: 

1.  Highlight value clearly 

2. Prepare your business for an agentic future 

3.  Think connection, not transaction 

4.  Ride the sales momentum 

5.  Give customers delivery options 

Explore the full report 

05 NAIDOC Week 
Now into its fifth decade, NAIDOC Week explores  
and celebrates First Nations cultures and histories.  
This year’s theme is ‘50 Years of Deadly’. If you sell  
products by Indigenous creators, it’s a great time  
to celebrate them. 

07 World Chocolate Day 
The Australian chocolate market is valued at  
AUD$880.6 million and projected to grow at 6.57%  
annually.2 With customers craving premium and  
artisan products, this is the moment to let your  
most indulgent range shine.  

Tip:  Use fast delivery so your  
chocolates arrive in peak condition 

24 International Self-Care Day 
Celebrate self-care by bundling complementary 
wellness, beauty or fitness products into a ready-
to-gift self-care set, or offer a gift with purchase to  
introduce customers to a new line.  

30 International Friendship Day 
Promote gifts, greeting cards and experiences that  
are perfect for one friend to give to another. A buy one  
get one free offer is a great fit.  

Tip:  If you ship internationally, show  
customers how easy it is to send a gift  
to friends anywhere in the world 

Got a question about MyPost Business? Read our Ask Me Anything article 

On this month 
Amazon Prime Day 
With the 2025 event recording an enormous 27% year-
on-year growth, Amazon Prime Day is an opportunity  
to defend your market share, test new acquisition  
tactics, and build campaign momentum heading into  
peak season.3  

Dates announced just ahead of the event. 

Winter sales 
Now’s the time to shift your winter stock. To increase  
basket size, consider a tiered discount structure e.g.  
spend $75 save $10, spend $150 save $30. 

Christmas in July 
Food and homewares are popular for this fun event.  
You could test products and bundles you plan to  
feature in December, giving you real data on what  
resonates with customers. 

Great Singapore Sale  
Singapore’s annual retail festival drives strong  
online sales activity, particularly in fashion,   
beauty and electronics. If you ship internationally, 
consider a geo-targeted campaign or free-shipping  
threshold for Singaporean shoppers. 

1. Australia Post eCommerce Report 2026 

2. Expert Market Research, Australia Premium Chocolate Market Size, Share  
Analysis: Forecast Trends and Growth Report (2026-2035) 

3.  Pattern,  Amazon Prime Day 2025: The Wrap-Up 

https://www.naidoc.org.au/
https://auspost.com.au/business/shipping/next-day-delivery
https://auspost.com.au/business/shipping/parcels-international
https://auspost.com.au/business/ecommerce/ecommerce-report
https://www.expertmarketresearch.com.au/reports/australia-premium-chocolate-market
https://au.pattern.com/blog/amazon-prime-day-2025-the-wrap-up/
https://auspost.com.au/business/ecommerce/ecommerce-report
https://auspost.com.au/business/business-ideas/selling-online/how-does-mypost-business-work-ask-me-anything
https://auspost.com.au/business/shipping/parcels-international
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Plan your  peak  
season sales 
You’ve got all the dates, now take the guesswork  
out of planning your promotions with Australia  
Post’s free Sales Event Strategy Template. 

Work through six simple steps to select the right  
sale events for your business, set measurable  
goals, choose your offers and record your results.  

Download the template here and use 
alongside this calendar 

Make sure you’re subscribed to get 
all the latest insights, peak season 
updates and practical toolkits to 
plan for 2027 - straight to your 
inbox. Sign up today. 

03 Picnic Day (NT) 
This public holiday in the Northern Territory drives interest in outdoor and leisure products.  
Consider a geo-targeted campaign in the lead-up promoting all your picnic essentials. 

08 International Cat Day 
Cats are the second-most-popular pet for Aussies, with feline friends in 34% of households.  
These households spend an average $1,656 on their cats each year,4 making this day  
perfect for a 24-hour flash sale or bundle offer on cat-related products.

08 Royal Queensland Show (aka Ekka)  
Celebrating Queensland’s agriculture, food and community, Ekka is an ideal time to  
promote locally-made products, regional food brands and family-oriented lifestyle items.  

09 Book Lovers Day 
The books and stationery category is booming,  
with 24% growth last year – particularly among  
Millennials.5 Try a buy-two-get-one-free promo or  
bundled set offer to increase basket size or move 
stock during this event. 

22 Children’s Book Week 
Children’s Book Week sees beloved book  
characters come to life in schools around Australia.  
Use this year’s theme, ‘Symphony of Stories’, to  
guide your creative content in promoting kids’  
books, costumes and craft. 

26 International Dog Day 
Australians spent $1.4b on pet products online  
in 2025.6 A flash sale on pet accessories, treats  
or toys gives dog-lovers a feel-good reason to  
spend during this special event. 

30 Sydney Marathon 
The  Sydney Marathon attracts tens of thousands of runners and supporters every year.  
If you sell running gear, recovery products or sports nutrition products, you could target  
the Sydney running community in the lead-up. 

On this month 

Afterpay Day 
The second instalment of this massive sale  
event draws millions of shoppers across  
fashion, beauty, homewares and tech. With  
73% of Aussie shoppers waiting for sales  
events before buying,7 it’s the perfect  
opportunity to clear stock or attract new  
customers before peak season.  

Tip:  Get your sending sorted before Afterpay  
Day kicks off with MyPost Business 

Thailand Grand Sale 
This major retail sale usually runs until  
mid-August, with shoppers on the hunt for  
bargains on platforms like Shopee, Lazada  
and Kaidee; as well as Facebook, LINE and  
TikTok. If you ship internationally, consider  
a geo-targeted campaign or free-shipping  
threshold for Thai shoppers. 

4.  Animal Medicines Australia,  Pets in Australia: A national survey of pets and people 

5. Australia Post eCommerce Report 2026: Books, stationery & multimedia 

6. Australia Post eCommerce Report 2026: Pet Products 

7.  Australia Post eCommerce Report 2026 

https://auspost.com.au/content/dam/auspost_corp/media/documents/ecommerce-sale-template.xlsx
https://www.ekka.com.au/
https://cbca.org.au/childrens-book-week/
https://www.tcssydneymarathon.com/
https://www.afterpay.com/en-AU/business/afterpay-day-merchants
https://auspost.com.au/business/shipping/parcels-international
https://animalmedicinesaustralia.org.au/wp-content/uploads/2025/09/SNR-2403006-Pet-Ownership-Study-2025-Designed_F3.pdf
https://auspost.com.au/content/dam/auspost_corp/media/documents/australia-post-ecommerce-report-2026-books-stationery-multimedia.pdf
https://auspost.com.au/content/dam/auspost_corp/media/documents/australia-post-ecommerce-report-2026-pet-products.pdf
https://auspost.com.au/business/ecommerce/ecommerce-report
https://auspost.com.au/business/shipping/mypost-business
https://auspost.com.au/business/building-business-newsletter
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Get set for  
peak season 
Last year was a standout: 

• 110.7 million parcels delivered nationwide in 
November & December 

• 7.9 million households shopped online, up 
4.3% YoY8 

Find out more about last peak season 

With peak sale events just around the corner, it’s  
time to tie up loose ends and get all your systems  
ready for a bumper season. Australia Post has all  
the tools and resources you need to manage the  
upcoming peak demand. 

See how we can help you prepare for peak 

06 Father’s Day 
Gifts for dads cover a wide range of categories.  
To spark inspiration, consider creating gift guides  
or ready-made bundles.  

Tip: Next-day delivery and clear 
communication of your cut-off dates are 
both essential for last minute shoppers

09 9.9 Super Shopping Day (SE Asia) 
One of Southeast Asia’s biggest online shopping  
events features large discounts and flash sales,  
with the best deals landing at midnight. If you  
already ship to this region, it’s a natural fit for a 
geo-targeted promotion. 

10 R U OK? Day 
A national reminder to check in with others, this  
is a day for genuine connection and care. Use  
R U OK? Day  as an opportunity to show your  
values and build community.  

26 AFL Grand Final 
It’s one of the biggest sporting moments on the  
Australian calendar, where family and friends  
gather for backyard BBQs and viewing parties.  
Tap into finals fever by promoting your team 
merch and entertaining essentials in the lead-up. 

28 King’s Birthday (WA) 
This public holiday is a reliable retail moment for electronics, homewares and  
outdoor products in WA. Consider geo-targeting West Aussies with offers aligned 
with a long-weekend. 

On this month 
Spring blooms 
The start of spring is one of the most reliable seasonal  
triggers in eCommerce. As shoppers emerge from  
hibernation, they’re eager for fashion, fitness, home 
and outdoor updates. Give your website a refresh and  
get ready for bright days ahead. 

Tip:  Spring clean your sending with  
MyPost Business 

School holidays 
School holidays drive a spike in spending across toys,  
games, travel accessories and outdoor products. It’s  
the perfect time to promote activities that keep kids  
busy, bundle family-friendly products or offer fast 
delivery for parents organising last-minute plans. 

8. Australia Post Q2 Quarterly eCommerce Report 

https://auspost.com.au/business/shipping/mypost-business
https://auspost.com.au/content/dam/auspost_corp/media/documents/january-2026-quarterly-ecommerce-update.pdf
https://auspost.com.au/business/ecommerce/managing-peak-demand
https://auspost.com.au/business/shipping/next-day-delivery
https://www.ruok.org.au/
https://auspost.com.au/content/dam/auspost_corp/media/documents/january-2026-quarterly-ecommerce-update.pdf
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Sort your  delivery  
strategy 
69% of shoppers want a range of delivery options  
at checkout, including out of home collections such  
as Parcel Lockers and returns.9 

Parcel Lockers make online shopping easier for  
your customers, with: 

•  Flexible collection times 

•  Safe and secure delivery 

•  Local and convenient locations 

See how easy it is to offer collection points  
at checkout 

01 International Coffee Day 
From specialty beans to sleek machines, grinders and accessories, coffee is a  
premium category in Australian eCommerce. Today is the day to showcase new  
products, bundles or gift with purchase promos. 

01 Golden Week  (China) 
This 7-day holiday features festivals, events and a  
surge in tourism. It’s one of the highest-spending  
periods for Chinese consumers, where they spend  
big on electronics, fashion and luxury goods. 

Tip: If you ship to China
-

, 
consider a free -shipping  
threshold or a targeted  
offer 

04 NRL Grand Final 

04 Daylight Saving starts (ACT, NSW, SA,  TAS,  VIC) 

05 Labour Day (NSW,  ACT) 

05 King’s Birthday (QLD) 
It’s time for Queenslanders to enjoy a long weekend. Consider a geo-targeted campaign  
promoting outdoor, family and fashion products for those in the Sunshine State, without  
affecting your national pricing. 

10 World Mental Health Day 
Wellbeing products, journals, fitness equipment  
and self-care ranges have a genuine connection  
to this day. To promote your offer authentically,  
approach this day with care and compassion. 

30 World Teachers’  Day 
From personalised items and stationery to candles and sweet treats, curated gift guides and  
express delivery options can help shoppers celebrate the educators in their lives. 

31 Halloween 
The spookiest day of the year is now a major Australian event, with shoppers seeking out  
wrapped sweets in bulk, costumes and decorations in the weeks before the big day. Build  
brand personality with themed packaging, spooky social posts and fun offers. 

On this month 

Pre-peak preparation 
This is your last chance to review your  
logistics, confirm stock levels and lock in  
your Black Friday and Christmas campaign  
calendars. Find out how businesses can  
ensure success during peak. 

Amazon Prime Big Deal Days 
Amazon’s second major sale event of the  
year attracts keen and purposeful shoppers.  
Running strong promotions with competitive  
pricing and fast delivery can help you  
compete. Find how next day delivery can 
make a difference. 

Indigenous Business Month 
October is a dedicated celebration of First  
Nations businesses, stories and ways of  
doing business. If you stock Indigenous-
made products or work with First Nations  
suppliers, this is a meaningful time to share  
those stories. Visit the Indigenous Business  
Month website for resources and ways to get  
involved. 

9.  Australia Post eCommerce Report 2026 

https://auspost.com.au/business/ecommerce/enhance-delivery-experience/collection-points-at-checkout
https://auspost.com.au/business/business-ideas/selling-online/ecommerce-success-peak-season
https://auspost.com.au/business/business-ideas/selling-online/next-day-delivery-ask-me-anything
https://www.indigenousbusinessmonth.com.au/
https://auspost.com.au/business/ecommerce/ecommerce-report
https://auspost.com.au/business/shipping/parcels-international
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Spotlight on 
eCommerce trends 
Australia Post’s Q1 eCommerce Quarterly Report  
is out now, offering fresh insights into category  
performance and what retailers can expect this  
peak season. 

With Black Friday and Cyber Monday happening  
this month, get updates on key eCommerce trends  
and practical tips you can put into action now, to  
help you maximise the busy months to come. 

Get eCommerce insights here 

02 Recreation Day (TAS) 

03 Melbourne Cup Day (VIC) 
A key retail moment for fashion, millinery, party  
supplies and food. Offer themed promotions in the  
week before Cup Day to get involved.   

08 Diwali 
The Festival of Lights is celebrated widely across  
Australia’s South Asian community, with traditional  
clothing, jewellery, home décor and sweets among  
the most popular gift categories. 

Tip:  Promote your  
international shipping options  
for customers who want to  
send gifts to family overseas 

09 National Recycling Week 
With sustainability front of mind for shoppers, lead with reusable or eco-friendly products  
this week. It’s also a great time to review your own packaging and delivery practices. 

11 Singles Day 
Originally a Chinese celebration of singledom,  
11.11 has grown into one of the biggest online  
shopping events in the world. Small and mid-sized  
brands perform well, particularly those offering  
electronics, fashion, beauty and home goods. 

Tip:  Discover new audiences  
on live shopping platforms like 
Whatnot  

11 Remembrance Day 
On this day of national reflection, brands with a meaningful connection to veterans and  
community causes have a genuine opportunity to acknowledge the day with care and  
sensitivity. This is the time to hold off on product promotions. 

12 Click Frenzy: The Main Event 
Get access to millions of active shoppers. Sign up  
early to list your offers on the Click Frenzy site and  
use the platform’s promotional tools.  

Tip:  A compelling hero deal tends to drive  
stronger results than sitewide discounts.  
Add  next day delivery for eager shoppers. 

26 Thanksgiving (USA) 

27 Black Friday 
Black Friday is a retail phenomenon you  
can’t afford to miss, with hordes of shoppers  
hanging out for this massive sale event.  
Have your offers ready – 81% say they shop  
around for the best deals.10  

Tip:  Build your email list early to tease  
offers well in advance. Read more in our  
Black Friday guide. 

27 Green Friday 
If you run a sustainable business, stand  
out with your eco-credentials instead of  
big discounts. Promote your sustainable  
packaging, ethical sourcing or carbon-
neutral delivery options and let shoppers  
who care about impact find you easily. 

28 Small Business Saturday 

28 AFLW Grand Final 

30 Cyber Monday 
Shoppers who have spent the Black Friday  
weekend researching deals may need a  
new reason to convert. Think differentiated  
offers, free shipping, exclusive products or  
time-limited discounts on key categories. 10. Australia Post eCommerce Report 2026 

https://auspost.com.au/business/marketing-and-communications/access-data-and-insights/ecommerce-trends
https://www.clickfrenzy.com.au/
https://auspost.com.au/business/shipping/parcels-international
https://www.whatnot.com/en-AU
https://auspost.com.au/business/shipping/next-day-delivery
https://auspost.com.au/business/business-ideas/selling-online/black-friday-cyber-monday
https://auspost.com.au/business/ecommerce/ecommerce-report
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Put the AusPost app 
to work 
December is crunch time. With parcels flying out  
the door, give your customers an easy way to keep  
track of it all with the AusPost app.  

It can help you, too. Businesses whose customers  
use it get fewer enquiries and see their NPS grow by  
an average of six points. 

Consider promoting the app at these key points in  
the purchase journey: 

1. When you send the delivery confirmation or 
tracking email

2. On the confirmation screen at checkout

3. Through a dedicated email campaign

4. On your website’s FAQ or shipping page

Get the AusPost app toolkit 

04 Hannukah 
During the eight-day Jewish Festival of Lights, thoughtful  
gifts are shared with a focus on food and homewares. Clearly  
communicate your delivery windows and last order dates;  
and consider offering gift sets and curated bundles. 

Tip:  Offer  next day delivery for shoppers short on time 

12 Double 12 (China and SE Asia) and Harbolnas (Indonesia) 
12.12 is the last major shopping event of the year in China and Southeast Asia, while  
Harbolnas is Indonesia’s biggest online shopping day. For both, electronics, fashion and  
home goods are popular. If you ship to Asian markets, it’s your last big promotional push  
before the new year so consider dedicated promotions and geo-targeted campaigns. 

Mid-Dec Free shipping  
Free shipping is currently one of the most effective conversion  
levers. Offer it across your whole store or set a threshold to  
encourage a higher basket size.  

Tip:  Inform customers about shipping cut-- off dates to  
drive urgency and last --minute sales 

21 Summer Solstice 

24 Christmas Eve 
With last-minute shoppers scrambling for presents, digital gift  
cards shine. Make sure digital delivery options are easy to find  
across your site and social channels. 

25 Christmas Day 

26 Boxing Day Sales 
In 2025, Australians spent $1.6 billion on Boxing Day alone, with full post-Christmas  
spend reaching around $3.8 billion.11 Strong performers are household goods, fashion and  
electronics. Plan your sales and stock levels in advance. 

31 New Year’s Eve 
Party supplies are the obvious play at year’s end. But don’t discount the power of New Year’s  
resolutions, which drive real purchase intent across beauty, fitness, homewares and outdoor  
categories. See who’s buying athleisure wear. 

On this month 

Dubai Shopping Festival (UAE) 
This month-long retail event sees strong  
demand for luxury goods, electronics and  
fashion. If you ship to the Middle East, the  
start of December is a good time to target  
UAE shoppers with a relevant promotion and  
clear information about delivery times.

Summer holidays begin 
Families start shopping for outdoor gear,  
games, travel accessories and technology  
in December. To help those stocking up on  
essentials before setting off on holidays, be  
clear about your delivery timeframes. 11. AFR, Gift cards buoy sales as Boxing Day struggles with Black Friday’s rise 

https://auspost.com.au/content/dam/auspost_corp/media/documents/promote-auspost-app-toolkit.pdf
https://auspost.com.au/business/shipping/parcels-international
https://auspost.com.au/business/business-ideas/selling-online/free-shipping-ecommerce-growth
https://auspost.com.au/content/dam/auspost_corp/media/documents/australia-post-ecommerce-report-2026-athleisure.pdf
https://auspost.com.au/business/shipping/parcels-international
https://www.afr.com/companies/retail/gift-cards-buoy-sales-as-boxing-day-struggles-with-black-friday-s-rise-20251229-p5nqgy
https://auspost.com.au/business/shipping/next-day-delivery


 
 

 

 

 

  
 

   

  
 
 

 

   
 

 
 
 

  

  
 
 

 
  

 
 

 
 

 

 
 

 

MyPost Business makes  
sending parcels easy 
Smart sending tools get your items 
to customers as smoothly as possible, 
including: 

• Simple eCommerce integration 
Connect with eCommerce partners including  
Shopify to automate shipping label creation  
and payment. Shopify Plus customers can  
now easily offer out of home collection  
options, like Parcel Lockers at checkout. 

• Flexible packaging options 
Use your own packaging or choose from our 
range of flat rate packaging. It’s available in 
XS to XL sizes, can be used to send up to 5kg, 
and counts towards your savings bands. 

• One account for shipping domestically 
and overseas 
Create an international shipping label and 
enter your customs declaration from the same 
online sending portal, so you’re ready to scale 
globally right from the start. 

• Stay updated with notifications 
Tracking notifications can give you and your  
customer more visibility of the item in transit.* 

• Add up the savings 
Save up to 40% on domestic shipping and up 
to 35% on international shipping as you move 
up the savings bands.** 

prepaid satc

Low volume parcel shipping 
Easily ship parcels to your customers 
with our choice of delivery speeds     
and range of prepaid satchels. 

Learn more  

Medium volume parcel  
shipping   

With smart sending tools and great 
savings, MyPost Business is ideal if 
your business spends $50+ over four 
weeks on domestic and international 
parcels. 

MyPost Business 

Large volume parcel 
shipping 
If your business sends 2,000+  
domestic parcels each year,  

 an eParcel Contract offers  
    streamlined pricing and invoicing  

flexible add-ons and more.  

eParcel Contract 

*Free tracking available on express and standard post options. Tracking not available for all countries. For more information, 
check our international post guide https://auspost.com.au/ sending/parcels-overseas/international-post-guide 

**Your savings band will be based on your spend on products and services over specific periods using your MyPost  
Business account, with certain exceptions. Savings are calculated on standard postage rates, and apply to MyPost Business  
products with certain exceptions. For more information on the spend requirements of each savings band and for a full list of  
MyPost Business products including the list of exceptions, visit auspost.com.au/mpbprices. 

https://auspost.com.au/business/shipping/mypost-business
https://auspost.com.au/sending/parcels-overseas/international-post-guide
https://auspost.com.au/content/dam/auspost_corp/media/documents/mypost-business-postage-rates-guide.pdf
https://auspost.com.au/business/shipping/parcels-domestic
https://auspost.com.au/business/shipping/mypost-business
https://auspost.com.au/business/shipping/eparcel-contract
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